Climate change is viewed as a major obstacle for sustainable agricultural. It affects the quality of seeds, increases the likelihood of pests, interferes with the cultivation and maintenance of crop patterns and livestock. This impact on farming production and farmers' income. The group-based strategy is one way for empowerment and helping farmers in this adoption process. By participation in farmer groups, the various resources required farmers such as accessing information, knowledge and technology, inputs, credit, promotion, marketing, and networking will increase. All various access as important resources that support farmers to overcome climate change. Farmer groups are also a way in process of advisory services to farmers meant to increase productivity, income, and welfare. Badan Usaha Milik Petani (BUMP) is one of the innovations related to farmer economic institutions. BUMP is enterprise business managed by farmers. Through the FEATI (Farmer's Empowerment Through Agricultural Technology and Information) project, three stubs BUMP were developed in Temanggung Regency in 2012. However, the existence of BUMP in the Temanggung Regency has not been optimally developed. The condition is considered related to the communication network developed by BUMP. This study will investigate the role of communication networks in developing BUMP in Temanggung Regency associated with the existing social structure. By a descriptive qualitative approach, this study aims to identify the BUMP's structures of communication networks. The location determination purposively, includes two BUMP, i.e. Keung Agro Lestari Co.Ltd (KAL Co.Ltd) and Agro Risen Mastani Co.Ltd (ABM Co.Ltd). The sampling was done by intact system (census) sampling method while data was analyzed by sociometry. The results showed the difference of communication network structure between the two of BUMP. The number of group members and a key actor in the group affects the structure of the communication network, the communication flow, and the solidity of the group and the undertakings related efforts in adapting to climate change
INTRODUCTION
Climate change is a major constraint for the agricultural sector. Climate change affects the quality of seeds, pests, cultivation and maintenance of the pattern of crop and livestock as well as other factors that affect the production and income of farmers. To be more able to face threats, challenges, obstacles and interference; farmers need groups. The farmer group is a place to strengthen cooperation amongst farmers in farmer groups and between groups of farmers as well as with other parties. In addition, through this cooperation, more efficient in farming is expected. The group-based strategy is one way to empower and assist farmers in this adaptation process. Through participation in farmers' groups, various resources become available to farmers such as access to information, knowledge and technology, inputs, credit, promotion, marketing, and networking.A variety of access has become an important resource to support farmers in addressing climate change. Farmer groups are also a way to assist farmers to increase productivity, income, and welfare. Further through BUMP farmers can progress faster with synergy with state-owned enterprises and private enterprises. BUMP, in essence, a business entity owned and managed by farmers, can choose the form of business among Co.Ltd or cooperative, depending on farmers and understanding should be developed of the advantages and disadvantages of each form of the business. Basically, as an institutional innovation, BUMP is expected to continue to develop to become a more advanced institutional business, competitive, growing and professional and yet still preserve its role as institutional empowerer (Mardikanto and Waluyo 2012) .
Conceptually, BUMP is expected to change the mindset of the major actors and entrepreneurs to a market-oriented farming and business approach with the ultimate goal the revitalization of national agriculture. However, the existence of BUMP in TemanggungRegency has stalled. In fact, in contrast to the two previous BUMP incorporated Co.Ltd, difficulties in establishing the legal status of BUMP has lead to cease operations.
Various concepts and models of economic institutions for farmer have been developed in Indonesia. However, a variety of institution has not been able to raise significantly the welfare of farmers. May many experts argue the need to find models that enables groups of farmers from agriculture to become corporate farmers. BUMP is an innovative institution peasant economy because it is hybrid business institutions that have a soul as community empowerment. It has often found that the business institutions that have not committed to undertake community development activities and vice versa find it difficult community development institution that manages business institutions to finance community development activities.In 2012, Temanggung Regency inaugurated three BUMP developed in three villages. BUMP development as an institutional innovation, essentially a communication process of development is highly dependent on the effectiveness of the communication network. Network communication between farmers and between groups both inside and outside the group is a process of information exchange that occurs.
The role in the development of communication networks BUMP in Temanggung associated with the existing social structure will be audited through social cliques. The use of the word audit in communications including the word audit communication networks may be unusual, but in Webster's New World Dictionary (WNWD) shows that the meaning of the word "audit" is "testing and careful evaluation" and "all problems", so all things are considered important in a working system can be audited. Then the audit can be used to communication problems (Hardjana 2000) . Booth (1988) mention that the communication audit is a process of making the analysis of communications within the organization by an internal or external consultant with the aim to improve the efficiency of the organization.
The main objective in communication audits, among others, is to identify networks that active operational that appear in clusters compared with a network of official communication, identify sources of congestion information to compare the roles of communication in practice, and also describe the communication patterns that occur both at the level of individuals and groups (Hardjana 2000) . So in a communication network audit is basically aimed to map out communication activities that involve the respondents in either group communication that happen formally or informally. From the analysis of these networks, it will be known how much movement behaviors in the group. Therefore, this study aims to identify the structures of communication networks BUMP in Temanggung Regency.
METHODS
This research used a descriptive analytical approach based on sociogram. The location determination was purposive with consideration, namely Kledung Agro Lestari Co.Ltd (KAL Co.Ltd) and Agro Bangkit Mastani Co.Ltd (ABM Co.Ltd). Both companies are BUMP in Temanggung Regency. The sampling was done by the sampling method intact system (census) and data were analyzed with sociometry to see the communication network of farmers in the BUMP. The results showed a difference in the structure of communication network between the two BUMP in Temanggung Regency. Actor numbers 13, 19, 20 are agricultural actors outside BUMP BUMP activities but they know because their land is near to the land board BUMP and planting the same commodity to the commodity endeavored BUMP.
RESULTS

Analysis
Analysis of Communication Network
The components of the communication network:
Based on Figure BUMP manager, and they are also planting the same commodity with the type of business that is managed by BUMP. The components 2, consisting of 27 actors, the actor number 1 to number 30 actors outside actors numbers 13, 19, and actor number 20. The actor is a manager (directors, commissioners, and managers) and members BUMP.
Click
Judging from the number of clicks, there are four clicks in the BUMP communication network, namely click 1 (actor numbers 2,3, and 6), click 2 (actor numbers 1,2, and 31), click 3 (actor numbers 21, 23, and 31) and click 4 (actor numbers 21, 22, 23, 24 and 25).
Click first consisted of two actors who occupy a position as a manager and one of the actors as member BUMP. Click to-2, consists of two members BUMP manager and educator.
Bridges
In the context of the communication network element, KAL Co.Ltd, there are many bridges that connect some groups. Among them are: (1) Link between number 31 (Mr. Budi) and actor number 21 (Mr. Toha); linking actors numbers 22, 23, 24, 25, 26, 28, 30, 27 , and actor number 29 with a group of actors numbers 16, 3, 6, 10, 9, 1, 7, 2, 11, 12, 14, 17, 18, 5, 4, 8 and 15 . the number of actors (4) Bridge between the actor and the actor number 11 number 2; is a bridge between groups of actors numbers 11, 12, 14, 17 and 18 with a group of actors numbers 5, 4, 8, 15, 31, 21, 22, 25, 24, 23, 27, 29, 26, 30, and actor numbers 28 . If the manager nor the parties that have an interest to disseminate innovation regarding BUMP want to obtain a wider range of dissemination, the bridge between the actor number 31 (Mr. Budi) and actor number 21 (Mr. Toha) as well as the link between the actor number 11 (Mr. Tarto) and actor number 2 (Mr. Bobo) is an important medium in reaching many actors in several groups.
Hubs/Star
Hubs is an actor who has the most connections in a communications network. Special Kledung Village, there are three actors who have a position as number two hubs are actors namely Mr. Bobo (with 7 links); actor number 31 (Mr. Budi, with 7 links) as well as the
Hubs
The actor who has the most connections with other nodes in a communication network in the village Tembarak BUMP is an actor number 11, which Mr. Toha with 7 connections with other nodes. In contrast to the position of educator be one of the hubs in the village Kledung, Mr. Budi as extension staff does not become hubs in this village. This mapping, then any information relating to BUMP can flow through the pack Toha as hubs that have the most connections with other actors in a communication network.
Cutpoints
One actor who has cutpoint position is actor number 1, where the actor is to glue the relationship between actor's numbers 6, 8 and 10 as well as the actor's numbers 3, 4, 5 and 2. Without the actor number 1 as this cutpoint, then the connection between the actor numbers 10 to the actor number 5 would not exist. In addition to being hubs, actor number 1 that Mr. Toha also is cutpoint in communication networks of ABM Co.Ltd. 
CONCLUSIONS
There is a difference of communication network structure between the two of BUMP. The number of group members and a key actor in the group affects the structure of the communication network, the communication flow, and the solidity of the group and the undertakings related efforts in adapting to climate change
